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Introduction

Some companies are hesitant to integrate email newsletters into their inbound marketing
strategy. They may argue that email newsletters are time consuming and don't offer
enough ROI. Maybe they feel that Instagram is glossier and Twitter is flashier when it
comes to attracting and retaining new business. However, by disregarding the power

of email marketing done correctly, companies are missing out on one of the most
successful components of a winning marketing strategy. In 2019, 80% of marketers

reported an increase in email engagement. So, where do you start?
Enter: your email newsletter.

An email newsletter not only increases your audience’s understanding and knowledge

of your organization, but when done correctly, is a cost-effective business boost.

Now that you've decided you want to kickstart an email newsletter campaign or
revamp your old newsletter, read on for our best practices to get your email
newsletter up and running. In this ebook you will choose which type of newsletter
is best for your company, design and optimize your newsletter, and get inspired

by the most successful newsletters out there. Let's get started!
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CHAPTER ONE
Types of
Newsletters

One of the most common early-stage
newsletter issues that people run into is
inconsistency. When a reader subscribes
to your newsletter they will do so with
certain expectations. In order to fulfill
(and surpass!) their expectations, create
a focused outline for your newsletter
and stick to it. Each time you send out

a newsletter, it should follow the same
format so your reader knows what to
expect. The type of newsletter you send
to your subscribers should hit the sweet
intersection of their preferences and
your company'’s content strategy,

choose wisely.

Blog Emails

Best suited for companies with an existing and active blog
community, blog post centered email newsletters are ideal for driving
traffic directly to your content. Blog newsletters are less focused on
longform writing and more consumed with short, punchy writing that
encourages readers to click on the links you provide. With your blog
newsletter you won't need thousands of words to convince readers
to dive deeper into your brand, instead they'll do it naturally after you

show them your value through persuasive writing.
Event Roundups

Whether your company is hosting or participating in an upcoming
event or not, many companies opt to create a monthly or quarterly
event newsletter for a particular location or category. This can bring in
audiences that surpass your brand itself if you can find the hidden gem
events that others may not know about. The goal of this newsletter is to
provide your readers with relevant events and surface events in your
industry that may benefit from a boost to the right audience.

It's a win-win and can help to jumpstart comarketing efforts.

The copy should direct the reader to complete one clear action—check
out the event. Newsletter subscribers do not want to be overwhelmed
with information, so keep it short and informative, include images from

your events, and link readers right to future event registration.



Compilation Style

Ideal for companies in an expansive industry who do
not generate a lot of their own content, compilation
style email newsletters collect relevant content from
other websites to create their own focused
newsletter. The content of each newsletter may vary,
but within each weekly email there should be a clear
theme. Compilation style emails are ideal for industry
experts whose goal is for subscribers to buy a
service. By compiling and linking to all relevant
articles in your field, you can demonstrate to your

reader why your service stands out from the rest.

Lead Nurturing Emails

Customer Emails

Designed to promote new products, features, or services,
announce collaborations, and advertise for events, customer
emails are a useful marketing tool for any sized business,
particularly ecommerce companies. Remember to write
friendly, casual copy and use inviting images that stay true to
your brand and mission statement. If your newsletter doesn't
believe in the mission of your company, your customer will
be able to tell and they'll be turned away before you have the
chance to tell them about the upcoming Spring Sale.
Ecommerce brands can leverage customer emails to share

promotions, sales, and new products.

Once you've collected a database of leads, you know that they are interested in your product or service.

They may want to follow your brand but aren’t quite ready to make a purchase or become a member. Regularly

emailing leads or prospects keeps your brand at top of mind and can help folks become familiar with your brand

at their own pace. Businesses who prioritize lead generation see 50% more sales at two thirds the cost of leads

that aren’t nurtured. Start a lead newsletter and share company or product updates along with short and long-

form content or news stories about your company, then share weekly or monthly.
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CHAPTER TWO

The Elements
of a Great
Newsletter

Your email newsletter is only as

successful as your content is compelling.
When determining what content to use,
remember the 90/10 rule. Content should
be 90% educational, 10% promotional.
No matter how wonderful your products

and services are, your subscribers don't

want to read about them 100% of the time.

Instead, subscribers will be more inclined
to purchase from you if you dedicate the
majority of your newsletter substance to
education and relevant information that
pertains to your industry and their inter-
ests. Then, when you have exciting news
or a promotional update to share with
subscribers, they will be more open and

attentive to your offer.

Start with a Creative Subject Line

How many emails do you receive every day? Now, how many do you open?
An enticing, creative subject line is the first ingredient you need to cook up a
winning email newsletter. Even after you gain subscribers to your newsletter,
there's no guarantee that they will open your emails once they arrive in their
overflowing inbox. Don't fall into the trap of attempting to increase familiarity
in your brand by using the same subject line every time, instead add the
elements of incentive and urgency to your newsletter right there in the

subject line to entice engagement. See our step-by-step subject line recipe.

Choose Your Call-To-Action

What makes a newsletter a newsletter is its substance. The body of each
installment will feature multiple pieces of content, with multiple calls-to-
action (CTAs), each with varying degrees of prominence. If you bombard
your reader with multiple, urgent CTAs in each newsletter then the chance
of them unsubscribing due to being overwhelmed goes way up. Instead,
each newsletter should feature one prominent CTA. Space out other, more
minimal or less time sensitive CTAs in the background, but only use one CTA
as the spotlight each week. Once you choose your email’s CTA it should be
very clear how your subscriber should respond to it (should they click a link
to a featured blog post, or do they need to forward the email to five friends
to be entered in a drawing for a branded hoodie?). A moment of confused

hesitation on the part of your reader is a moment lost.


https://blog.hubspot.com/blog/tabid/6307/bid/29591/The-6-Step-Secret-Sauce-for-Awesome-Email-Subject-Lines.aspx
https://blog.hubspot.com/marketing/ctas-include-email-marketing
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Don’t Let Your Design Distract

Just because each newsletter only has one CTA doesn’t mean the whole
thing shouldn't be compelling. It's important to note, enticing design does
not mean bold and overstimulating. You want your newsletter’s design

and copy to enhance your CTAs, not distract from them. When designing

your newsletter, lean into white space. Most newsletters are read on
mobile devices or on the move, so to keep eyes on your letter be sure to

Stay away from V|sua| Clut‘ter and keep des|gn S|mp|e and Streamllned Good morning, Boston! Need a caffeine fix? Mo surprise there.

Fortunately, we're bringing you Lattes On-Demancd!

The same goes for your newsletter copy. You don’t want readers to
To get your hands on an espresso drink, simply find the Free Lattes

Spend a” day on your neWSletter yOU want to use your newsletter as a On-Demand store now thru Sunday from 12:30-6pm, add your
! grancle latte of choice and checkout. May your most difficult decision
springboard to a secondary site such as your company landing page I R (YIS

Plus, you can arder up to two lattes per arder, so Postmate a coffee

or blog. Your newsletter copy should give subscribers a taste of your e ot b e s sl

content, and then move them along toward a CTA.

GET IT NOW

Let Readers Unsubscribe

At first this may feel backward, don't we want readers to stick around for as long as possible? That's true, but you also want
subscribers who are active and engaged. When readers no longer want to be on your emailing list, there should be a clear
unsubscribe button for them to click. This way you will keep your subscription list healthy, while maintaining an accurate read
on who your newsletter is reaching. After they hit their clearly marked unsubscribe button, but before they are redirected,
ask them why they are leaving. By adding a simple poll to the unsubscription process you'll find out if your newsletter is too

cluttered, too pushy, or too... what?
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CHAPTER THREE

Setting Up Your Newsletter

Before you send out your first email newsletter there are some decisions you need to make and trials you need to run.

Make your way through our newsletter preparedness checklist to ensure you haven't missed a step.

Email Newsletter Checklist Gather Your Newsletter Content

Gather your newsletter content Now that you have your newsletter goal and email marketing

) strate lanned, it's time to gather your newsletter content.
Determine a cadence that works 9y p 9 y

best for your audience Your content will depend on what goals you have set for your

newsletter and how often you will be sending it out. A daily
Choose your email tools or software newsletter looks a lot different than a monthly newsletter,
Design your template in both how active you will be in its creation and how active
you expect your subscribers to be. Start your content
Set your email newsletter size ) , ,
gathering at the source: your company’s blog and social
Support your newsletter with alt text media accounts. Then, once you have built a base CTA
, . for your first newsletters, gather more lead-generation
Make sure you're legally compliant
content, copy from internal newsletters, and company

Test your browsers training documents as fodder for content.

Send your newsletter!
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Determine a Cadence that Works
Best for Your Audience

Not all audiences look alike. Ask your subscribers for help when it
comes to cadence, or start slow and work your way towards weekly
sends. Send out a quick survey or let your audience sign up for daily,
weekly, or monthly emails. You'll learn the best cadence through
experimentation, testing, and surveys. Monitor open and click rates

by day, time, and certain lists (like location, age, or company size.)

Choose Your Email Tools or Software

Email newsletters require an email tool beyond the capabilities of
your personal Gmail or Outlook account. You'll need a tool that may
be built into your CMS, a standalone tool, or a suite of tools that work
together, like HubSpot's email tool that works with your contact and
list management, marketing, and sales. When choosing the right
tools or software for your email program, consider the skill levels

of who will be creating and sending your emails. For those without
much design or coding skill and limited resources, opt for an email
software with built-in personalization, optimization, and design tools
so you can be free to create and test emails and get results. Bonus

points for offering pre-made templates.
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READ MORE
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Design your Template

Now that you know what your newsletter will sound like, it is time to move on to what it will look like. Before implementing

the copy into the newsletter, have your design team (or get right in there yourself, using a drag-and-drop email editor)

create a template for each installment of the newsletter that has minimal text and color (as to not distract from the copy).

This template shouldn't be flashy or too bold, you don’t want the design to over power the message of each newsletter.

The design should make it easy for your subscribers to read and click the necessary elements of your email, while also

being mobile-friendly. Remember, these newsletters will be read on the move and their templates should be compatible

with smartphones and tables. The good news is, there are a ton of pre-made templates available to you when you sign up

for HubSpot's Email Marketing Tool.

Set your Email Newsletter Size

When you can't control how your subscriber
views your newsletter, you need to be sure
your email sizing is universal. The majority of
email providers default newsletter sizing to
600px with 30px padding on each size, which
- if not sized correctly - will squeeze your
newsletter and render it unreadable. There-
fore, it's crucial to design your newsletter to fit

inside that 600px universal width sizing.

HubSEbt
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@ Web Canopy Studio

THE ULTIMATE

Cowergion S| How To Make Your Website A Conversion
EHECKLIST . Machine

Most companies really streggle with lead generation. They struggle with putting

out valuable content (that doesn't suck), they struggle with making sure their site

functions as it should, and they struggle with having a solid approach to handling

The Ultimate Conversion Checkli' these leads that come through, This post cutlines where you're going wrong, how
*  tofix it, and how you can optimize your site to be truly helpful and valuable.

Saa$ Startups

SaaS companies have it rough. It's notsy, it's fast, and there'sa n

)
the way of getting to success. The primary metric hasn't changed, Let's Go
Metric? Users. With this checkist, you can tum your funnel info

machine; one that focuses on solving problems, answering ¢
connecting you to more new customers than you ever expected.

Get The Checklist V
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Support your Newsletter with Alt Text

Hi thewe,

Dascribe what you have 1o offer the custamar. Why should they read™ What did you pr
Maka tham cry. Well, maybe don't do that..

Lse @ kst 1o

Now that you've added your copy to your newsletter template, you Rl h et oy gt aking cton
= Show off your sidll with bulliat points
» Make your content easy io scan
are almost ready to send it off to your subscribers. But before you do, INK IO ALANOING PAGE ON.YQUR SITE (T o e roty o o)
Now wrag it all up with & pithy Estla remindar of how much you lova tham.
be sure to back up any images in your newsletter with alt text—the text Image Options o e
‘Your nama
that will be visible if your reader’s email provider can’t support your e Sy
. . ' . 25 Firs! Streel,
images. While you're at it, be sure your newsletter also looks great Cambeoge.
Image Uipdats your amal soalarenced 1o chonss this typas of male you rmesie.

in plain text. Since some email providers don't support HTML, you
still want your links to be easy to click and your newsletter simple to

follow regardless of display.

Alt text

Make sure you're Legally Compliant

I daisy flowers and summer blue sky

Before you hit “Send,” be sure that your emails are all good o
from a legal perspective. The two biggest laws you need to
worry about? CAN-SPAM and GDPR.

CAN-SPAM requires that you have a GDPR is a similar but more comprehensive privacy law that passed in Europe
footer in your email with your address in 2018, requiring (among other things) that email marketers only send

and an easy way to unsubscribe from newsletters to those people who have manually opted in to receive them.
your emails if they don't want to In other words, wherever on your website you collect email subscribers, you
receive them anymore. cannot automatically check the “opt-in” box for them if these recipients live

in Europe. They must deliberately check this box themselves.

12
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Test your Browsers

Not all email providers are built the same, they all have a different way to read code. So, before sending
out your newsletter, test it out on different browsers to make sure it maintains your intended degree of
readability, no matter how it is received. What looks great in your Gmail inbox, in Chrome on your Mac
will look different on your coworkers Android in Outlook. Take the time to test your newsletter in all the
most popular browsers and email providers, so you aren't stuck troubleshooting it after launch.

Or, let HubSpot's Email Preview Tool test your emails on different providers for you.

Send your Newsletter!

Here it is, the moment you've been waiting for! You've added *

all the most enticing elements to your newsletter and checked

every step of the creation process off your list. Now, double
4
check that all intended newsletter recipients have subscribed 7
[
to receive your email, and hit send! Sit back, high-five your Lo
\\, ll
team, and wait for the data to roll in. :(\ J
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CHAPTER FOUR

Optimizing your Newsletter

Congratulations, you've sent out your first email newsletter and officially kicked off the next leg of your email marketing
campaign! Now that your newsletter is floating before the eyes of the public it is time to find out what is working, what

could be working better, and what success looks like to you.

Remember, optimizing your newsletter doesn’t happen overnight. These changes should be made gradually and one at
a time so you can better track the success of your newsletter. Testing and optimization will pave the way for the day you

get to tell your boss you've reached your thousandth, hundred-thousandth, or millionth subscriber!

S

How will you measure your newsletter’s success?

When launching a fresh newsletter or revamping your company'’s outdated one,
you will be tracking its success in a few different ways. In order to make sure you are
tracking the most productive metrics, think back to when you first decided to start
this newsletter. What were your goals for this project? Did you want to drive blog
traffic? Sell tickets to your quarterly conference? Turn more leads into customers?
Depending on your goals, determine which metrics you need to keep an eye on in
order to reach them. Tracking the following metrics will draw you a comprehensive
picture of how well your newsletter is doing, which in turn will show you where you

should be focusing your efforts moving forward.
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Opens

Opens tell you how effective your subject lines are. They are also a good

clue as to how well your subject line matches your brand and whether your

recipients are expecting an email from you or not. Make sure your brand /
identity is clear in your sender name, tone, and in the content of your
subject line. Use A/B testing to see what type of content your audience is ~
looking for. Analyze ongoing campaign performance including open rates
(how many people opened your email compared to how many you sent it
to) and click rates (how many people clicked links in your email compared
to how many opened). Email engagement analysis can help you optimize
your email sends to be the most effective they can be.

Clicks Conversions
You didn't create and send your email newsletter so it would fill Now that you have an eye on what readers are
inboxes, stay unread, and get deleted. Tracking clicks is the first clicking on within your newsletter, watch for what
metric you should track to determine if your newsletter is driving they do after they click. Are your clicks being
engagement, and how much. Track which internal email links are converted into event signups? Are the clicks
getting clicks, then adjust your content strategy based on your responding to CTAs in a linked blog post? How
pre-determined goal. Monitor your click through rates (CTRs) and often are clicks converting to purchases?
conversion rates and track them against email program goals. Put Regardless of where the clicks are leading, you
your most successful content in the most prominent location, right should be monitoring these conversions so you
at the top of the email and test until you find the sweet spot for can continue to provide the type of content that
engagement with your audience. your readers are interacting with the most.

15
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List Growth

Now that your base subscriber list is actively consuming your newsletter, it's
time to grow your list. The more eyes on your newsletter, the quicker you will
hit your monthly goals. Of course, list growth isn't the driving force behind
newsletter creation. Fewer active subscribers is better than more inactive
subscribers, but it is still smart to track your list growth over time.

Encourage readers to share your newsletter with friends and use social

media to boost signups.

Forward Rate

One way to grow your subscriber list is an increased forwarding rate. And if you

are trying to get readers to forward your emails, you need to watch how many

people are getting the newsletter forwarded to them. Unfortunately, email

marketing programs are unable to track how many people click the “Forward”

button on your email, but instead you can include an incentivised CTA with a

trackable link to invite friends to subscribe, then track clicks on that link.

ROI

If you created your newsletter with the intention of growing your business,
you will want to track the return on investment of your newsletter. By tracking
how many visitors, leads, customers and how much revenue your newsletter

is generating you will learn the success of your newsletter.

HubSEbt
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How will you improve these metrics?

Now that you are monitoring multiple aspects of your newsletter and have determined what is working and what could be

working better, it's time to take action to improve these metrics. Follow these tips to get the most out of your email newsletter.

Email New Contacts Within the First 24 Hours

If you don't have an automated workflow set up, it's crucial
to email new signups within the first 24 hours of their sub-
scribing to your newsletter. Not only will you get an idea for
what future engagements with this reader look like based
on their response, but you will be communicating your com-
pany’'s expectations to them in turn. To not miss out on this
window of opportunity, implement an automated workflow
setup like HubSpot's Workflows App to create automated
emails that are triggered when a contact interacts with you
in a variety of ways. Communicating early will help your
readers recognize your brand right away and keep your

emails top of mind.

HubSEbt

Send your Emails from a Real Person

By sending your newsletter from a real person, as opposed
to from “Marketing Team,” your email open rate will in-
crease. Think of it this way, aren’t you always more inclined
to trust a personalized email rather than a generic one?
Your, and your subscriber’s, inbox is already flooded with
spam and automatically generated emails, by sending your
newsletter from a specific person you are reminding your
reader that you took the time to create this content espe-
cially for them. Make sure to monitor your reply inbox in

case subscribers have questions for your team.
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Keep your Newsletter Concise

If you have noticed a significant drop in click rates or

an increase in unsubscribers, the problem may be as
simple as the length of your newsletter. Subscribers
don't want reading your newsletter to feel like a chore,
so keep it short. To keep your email short and sweet,
write it as if you are speaking directly to the reader. Keep
it casual and informal. If you determine your email has to
be long, break it up into neat, chewable paragraphs. You
don't want to overwhelm your subscriber, newsletters are

meant to be an enjoyable, informative read, not a lecture.

Focus on One Call-To-Action per Newsletter

If your click rates have decreased, it may be because
there are too many clickable options in your email and
your reader exits your newsletter overwhelmed. Don't
make your reader work too hard to engage with your
content. Make it easy for them by choosing one clear CTA
per newsletter, and make it obvious what that CTA is by
putting it on a button. Place your CTA button in a visible

location where it makes sense for it to live.

HubSEbt
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CHAPTER FIVE

Examples of Successful Newsletters

For the ultimate email newsletter inspiration, here are examples of

brands that are doing it right—and have the returns to show for it.

Business and Financial Newsletters

Robinhood Snacks

With a winning combination of humor
writing and easy explanations, they've
made reading financial news not only

casual, but enjoyable

Hey Snackers,

The business disruptions continue: Conferenc
annual shareholder meetings (Starbucks'is o
premieres (Bond, James Bond) are getting cal
could happen sans-fans,

Investors are suffering from motion sickness as
but the S&P 500 managed 1o inch up last week

Want to start getting Snacks daily? Or prefar to
subscription preferences here,

Launch

Quibi gets $1.75B before
credit its "Anticipated Po

Don't use it as a verb... Quibi wantstobe an
video startup — short for "quick bites™ — just re
additional cash from its private investors (it has
total fundraise to a gargantuan $1.758 — and i
Gth:

« Quibi is like a mobile-only Netflix, but it
broken into 8-10 minule episodes (Quibi w
1 "Quibi”). It's fior people with short attentic

+ The world has not yet tasted a Quibi, mi
surprising — Quibi's massive fundraise is |
(though having Disney and Comcast as inm
Katzenberg as co-founder definitely helps)

If you bake it, will they eat?... Quibi's spendin
bingeable bites in 2020 — and we just learned
about the Barkitecture doghouse one). Quibi is
cookies will be in high demand. We're calling it
Model.” Can go 3 ways:

» Success: Apple had it with the iPhone, A
removal.

« TBD: GM is spending billions building elec

e R e S R S e e e e R

ROBINHOOD

DIGESTIBLE FINANCIAL NEWS

Trying to calcwate the new girl's APS score

Last Week's Market Moves

Daow Jones S&P 500 Nasdag
25,885 [+1.79%) 2,972 (+0.61%) 8,576 (+0.11%)
Bitcoin 0¥ LIS Treasury
$9,139 (+4.63%) 0.767%
Hey Snackers,
The business disruption; inue: Conf: (SXSW in Austin), in-person

annual shareholder meetings (Starbucks' is online-only), and movie
premieras (Bond, James Bond) ara natting cancellad. Even March Madnass


https://snacks.robinhood.com/

Business and Financial Newsletters

Morning Brew Fizzle

By combining personal interest stories with financial For casual, honest, business news aimed at entrepreneurs
news, they are a great source for timely links across who want weekly tips on building a business written just
industries while keeping it light and breezy for them by a friend

(g MORNING BREW

]

Tty

Snap Releases Another Spectacle

...{-

‘What's the hap with Snap (+1.10%)7 It rolied out a new version of Spectacies, its video-
recording sunglasses. Thay look just as derky cool as the first varsion, with a faw minor
tweaks:

« Taking pictures and sending them to your phone is a lol more seamless. Plus,
they're waterproof.

+ They're selling online for $150—520 more than v1.

But we need answers: When the first version of anything 1anks so badly, why would you
make a second ona?

Speculating on the Spectacles' spectacular failure

Once upon a time (late 2016), you could find hip millennials rocking Snap's Spectacles in
a splashy marketing campaign, Then came an army of Snapbots: Minion-leoking
Spectacle vending ines that d to drop out of the sky.

But as quickly as they came, the Snapbots disappeared. And the rest of the public had
to wait five manths to gel their own Spectacles. During the wail, the fad died as quickly as
it started —less than 50% of buyers used Spectacles a month after purchasing them.

In the end: Snap only sold 220,000 pairs, and it suffered a $40 million inventory write-
down after overestimating demand.

Are you clicking around the web from post
to post hoping to learn enough to build a
business?

{Nate: in the next email I'm writing about getting profitable fast. But first, this is
important to setup ALL the learning you do.)

You’re probably clicking around the web a lot.
Here’s 3 things | wish someone would have told me about how to learn online:

1. Take action. Don't be a spectator. Define a small project you can do in a short

time frame and get'r done! {We call these MVPs. More on this below)

2. Understand the business creation process. Learn only the stuff relevant to the
action you need to take right now. (The Roadmap video below gives you a good
overview.)

3. Don’t do it alone. Feedback and accountability may just be single greatest
investment you can make in your project. (The Fizzle Forums are the best place

we know for this, no matter where you live.)

Note: I'm going to end this email with a pitch. The info between here and there is
exrellent and impartant, hut there's a pitch. Of course, the pitch is for a free trial, so,
it’s not, like, a REAL pitch, you know? OK, here goes.

1. TAKE ACTION.

| spent so much time reading. Oh my lawd, | loved it. Click here, subscribe there, get
O e Ny et R s G ey L et e Tl



https://fizzle.co/sparkline/subscribe
https://www.morningbrew.com/

Daily News Newsletters

Below the Fold Buffer
Instead of flipping a newspaper past the headlines, to the A short and sweet newsletter that covers all the latest
important daily stories that are easy to miss, they have social media news you could ever want, and more

compiled every day’s need-to-know articles in one place

23 Photos Of People From All

Over The World Next To How

Murch Food They Fat Per Day:
heps/fbufl.ly/ 1 oLSIRE

Welcome to Below the Fold, muggles. In this weekly newsletler, we're Mlipping
past the major headlines — the ones everyone else has covered — to highlight
impartant stofes we easily miss

D Download on the App Store

You'll recenve your first email the first Friday after subscribing. Until then, here are
two sample stories from past editions you might find Interasting

Amazon may be hiding workplace injuries

Swipe, swipe, swipe. IU's a gesture that's become super important and useful
While we were busy shopping Amazon's Cyber Monday deals. the company
seemed Dusy coverng up workplace Injuries. A recent report shows that
hundreds of workplace injuries have been mishandied. While most sharing easier than ever when you're on-the-go.
warehouses have an EMT-stalled unil on-site to offer "basic care.” a ka. gving
oul ice packs or Advil, anything more seripus is "supposed” to be handled by an
actual doctor

on mobile. We're excited to bring swiping to content, to make social media

Meet our brand new iOS app, Daily. Swipe your way through an endless

supply of great stories, Images and quotes you can read and share right from
But apparently. this rarely happens. Over the past four years. injuries were PRV OLE 4 B a y B
reated in-house, even though Amazon's medical staff was not qualified — or your iPhone.
legally permitted — lo do s0. Amazon's sweep-It-under-the-rug mentality

revenbed their workers from seeking immediale medical attention — ofllentimes i i &
:'D#-EI'-"-[; the injuries I h All of Daily's stories are completely hand-picked (Really! A human curates each

onel). Glance or read them, then quickly swipe right if it's content you want to
" _ share, lefl for stories you wanl Lo skip.
A woman's texts become key evidence in her ¥ B
boyfriend's suicide
e Carrier = 7 10:52 AM -
In Bostan, prosecutors charged a 21-year-old woman with [nvoluntary

manslayghter for her boyfriend's suitide. The evidence, according to < Q @ay8s Topics
prosecutors? Tens of thousands of taxt messages that they say show a toxic and
abusive refationship

“do everyona a favar and go f-ing kill yourself, your're such a f—ing sfupid H
o~ wothiess ot ’ The Power of Being
FK YOU GO F—ING KILL YOURSELF..* Int- asted in Others

In het defense, a public relaticns firm released texts showing a frantic effort to http :,/bu ff. |yfs RZ N 7 p 21

stop her boyfriend, as she racked him down to the roof of a parking garage
1M BEGGING YOU. PLEASE IMALMOST THERE PLEASE. where are u i INTERE e p S 1

please please please. ESTE
please pi ! OTHER PEOD; l:.?-n-'u.NI g


https://buffer.com/resources/buffer-newsletter-signup
https://www.acciyo.com/below-the-fold

Daily News Newsletters

TheSkimm NYTimes Morning Briefing

A daily roundup of the most relevant news Worth the 20-minute read, this daily newsletter
delivered in short, punchy paragraphs chock summarizes global news' top stories when you
full of delightful and informative copy have the time to dig a little deeper
Ehe New ok Eimes S——
theSkimm Morning Briefing
Skimm for February 10th T | Wiew in browses

Skarnery'd while Iurupe-wealihuryy Nedile

Good morning
QUOTE OF THE DAY
"Beyonce Bounca” - What Red | obster is calling the huge spike in sales after i ) i . . - 3 .
Bay's “Formabon” drop. Because everylhng she tooches luims lo gold - o coconul We're Covenng President Trump's decision to withhold leﬂdlﬁQ
shrm. from the World Health Organization, the lifting of some
skimm THis T W coronavirus-related restrictions in parts of Europe, and
Barack Obama's endorsement of Joe Biden.
LIVE FREE AND VOTE

P Ly Thie Stantard
THE STORY 1

Yesterday, Mew Hampshire snowpiowed its way Lo e poells for the hrsl pramary of

28
WHO WON? i
Donald Trump and Sen Bermia Sanders (V1) Both by a yuuuuge double-cigin {

maigin. ks was nol a suwprse

WHAT DOES IT ALL MEAN?

On the GOP side, it means Trump got back a bit of the mojo he lost last week in
lowa But, for i t Republican voters d ly seeking another option,
last night was about who would come in second . That went to Gov John Kasich
(OH). He beal oul lowa winner Sen. Ted Cruz (1X), and former Gov. Jeb Bush {FL) .
Meanwhile, Sen. Marco Hubiw (F L) got the hith place nbbon, and sad ‘my bed’ for
last weekend's debate. On the Dem side, lormer Sec. o Slate Hillary Chnlon “still
lewes MH." But the lengtime frentrunner’s had a rocky two weeks. Now, Sanders -a
democratic socialist who was supposcd to b a long-shat - is getting a second look
in upcoming primary states. Pretty, pretty, pretty good for him.

the SKIMM
lowa and NH are importan] because they're early. Bul they're nol exaclly dverse. Il's
a different story in Nevada and South Carolina. And those stales are on deck.

THE *: Check cut our fancy Insta image below to share a snapshot of 2016 so far

skimm THis W

REPEAT AFTER ME... States envision a post-pandemic future

WHAT TO SAY TO YOUR FRIEND WHQ'S BEEN CRASHING OM
YOUR COUCH FOR AFEW MONTHS. ..

You've gofta go That's what Flint's mayor is saying to the city's lead pipes
Yastearday, she unvelad a 555 rmullion plan o replace all of tham Fhnt, M1 s the aly

Governcrs from both parties said on Tuesday that, while they were a long way

from telling Armerieans Lo pelurm e el normal lives, iLwas not oo early Lo



https://www.nytimes.com/interactive/2018/briefing/global-morning-briefing-newsletter-signup.html
http://www.theskimm.com/

Marketing Newsletters

Non-Obvious Insights
Covering what's what in the marketing world weekly,
this newsletter delivers you all the updates you need

without overwhelming you with their design

— B ————
(%) "NON-OBVIOUS

ETTER Ao e Dy e
Dear <<First Name>>,

Right after SXSW was cancelled, | started collecting the best
advice | could find about working remalely and ;}resenling wirtually,
Aweeak later | decided to write a book about everything | learned
and | just published the digital version this week (print coming cn
May 26th). You can get a free copy for Kindle here for a limited
time. Aside from the book, this week | have also been thinking a lot
about the idea of what type of work is "essential” and what isn't.
You'll see more on that idea in the stories below. As always, I'd love
to hear any ideas they might spark for you - or just what you're
thinking about these days. Let's talk! Just hit reply to this message
to send me an email

NOW AVAILABLE
AS A FREE

Virtual Meetings
& Remote Work

[When You Just Cant
Bat Thare In Person]

EBOOK!
GET YOUR GOPY »

‘What Retailers Can Learn From The Cannabis Industry

The entire emerging industry of legalized cannabis sales has been
a disruplive one. From highly regulated dispensaries to roving
marijuana trucks selling product on the streets, it's an industry that
doesn’t have many conventions yel, As a resull, some believe it
may pieneer a new style of retail that others could copy. From a
rapid shift to ecommerce to an indusiry-wide move away from
inhalable forms to more edibles, oils and other products, the
industry is offering a masterclass in what quick evolution looks like -
and it's one that mare retailers should be waltching.

The Professional Freelancer
For freelancers and those who hire freelancers,
this is a practical advice newsletter delivered

weekly on Friday

THE PROFESSIONAL
FREELANCER.

The Professional Freelancer is a newsletter and community for anyone who
wants to be happy and successful working for themselves. It's written by me,
Anna Codrea-Rado, a journalist, podecaster and campaigner for freelance
workers' rights.

The Professional Freelancer is reader-funded. The small percentage of readers
who pay make the entire publication possible. Right now, I'm relying on this
support more than ever. If you can, please consider becoming a paying

subscriber.

You can also support me for free by pressing the little heart button on these
posts, sharing this newsletter with others and letting me know how this
newsletter helps you. Thank you.

Please contact me with any questions on theprofessionalfreelancen@

substack.com

The art of slow writing

Have you ever tried typing with two-inch nails?

@ Anna Codrea-Rado
apr2a Q@ Q0

23


https://theprofessionalfreelancer.substack.com/subscribe?utm_source=menu&simple=true&next=https%3A%2F%2Ftheprofessionalfreelancer.substack.com%2F
https://www.rohitbhargava.com/subscribe

Marketing Newsletters

Litmus

You would expect the newsletter for an email marketing
testing company to excel, and this one does by delivering

you interesting content within an original template

3 litmus

Email Marketing Priorities and
Budget Changes for 2018

Discover the top priorities =

The 2018 State of Email Report

Downlcad the Utmus 2018 State of Emad Repoct and get yourse!f up to dabe with the
i dviepments in ormad elind nows, markel shase, snd key Industry uplotes.
Thin wse the clata, combined wizh practical hnds-on ddvice, 1o halp you buld o

successhid emall program in 2018

13 Email A/B Testing Mistakes that Limit
Your Success

Newscred
A showcase for their ready-to-use content
marketing strategies, this newsletter is chock

full of fresh marketing insights and tips

A NewsCred

NewsCred is Getting One Million Masks
to Healthcare Workers in NYC and

Beyond

At NewsCred. we have always believed that every company
has an obligation and responsibility to the communities in
which they operate. We wanted 1o share the story of 1M
MASKS and how we are doing our small part during this
global ensis.

RELATED ARTICLES

8 Ways to Pivot Your E-

A e v Commerce Marketing Strategy
L3 iEE ﬂ"{ During COVID-19

Read Mare —

How should brands prepare for

Ramadan in the year of Covid-
Elatr)
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https://insights.newscred.com/
https://litmus.com/subscribe

Web Newsletters

BrainPickings Medium
Delivered to your inbox every Sunday morning, readers Offered both daily and weekly, the blog-publishing
are given the week’s most unmissable articles about platforms delivers great content right to your inbox so
psychology, creativity, science, art, and design you don't have to tread through the slush to find what

you're looking for

@ El
‘I‘I'Il « Medium paiLy DIGEST
DIGKIAGS

Based on your reading history

rm Working the Weekly 1:1

: n Hedlln, Cartyl If you missed kst week's sadition - e A beftter approach for the most important meeting of the week
donating = loving ¥ Wirginia Woalf on loneliness and creativity, an b 1} ﬁ?‘:“n J
] 3 | BN Christina Wodtke 5 min read
iliusirated atlas of the world's moat unusual trees, Fﬂw
o e

the poetics of curiosity, young Barack Obama on

‘. love, and more — you can catch up right here. If

| pour tramandous you're enjoying my newslatter, piaase cansidar SUPPOMING this . .
ime, mLm lowve, ianor of Inve wWith A donation — | spend countiass NN and The Feedbac“ Paradox‘ BrUtaI Honesw' Radlcal
S -] _ A ) Transparency, Radical Candor and...
and resourcss into Iremendous resourmas on i, and every little bit of suppon heips R
Brain Pickings, which enormously. Feedback is Necessary. I's Also Hard
remains free. If you Joa Dunn in Tech People Leadership 7 min read
find any joy and
sumutation nare,
please consider Thin Slices of Anxiety: An lllustrated T FH] Documenting Decisions in a Remote Team
supporting my tabor of : i 3 A - One of the questions | hear most about our globally distributed team at
Nk v Meditation on What It's Like to Live B i "R i Gt
monthly donation of Enslaved by Worry and How to Break Katie Womersiey 4 min read
ket Free
between a cup of tea
and a good dinner:
Kicrkegaard called anxicty “the : . y
- Subscribe. o Best in Social Media
i dizziness of freedom” and
R believed that i
elieved that it serves {o power P : ” . -
ol Eor niaa botomo : T China's Social Media Campaign to Divide Hong Kong
o Gisectime pakon it rather than hinder creativity. Far Should Worry Us All
a single donation in Darwin, it was a paralyzing Facebook and Twilter have made progress since 2016, but allackers
amount: d slill have the advantage
any lifelong struggle — he
Will Oremus in OneZero * 5 min read
. Donate.. accomplished his breakthroughs
- = beca anxi
Chels s R e of ety but How News About Crime Warps Your Brain
despite it. “Anxiety, " Anais Nin And why it matiers where you read it
And if you've already wrote in her diary, “makes others feel as you might when a Angela Lashbrook in OneZero * 7 min read
donated, from the . "
i drowning man holds on to you.
THANK YOU.
Anxiety belongs to the broader complex relationship
between creativity and mental iliness, and although the Best in Freelancing
Share causal dircction of that relationship might forever cvade us,

it iz etrancolr aceniFne to know that ather minde

B E Thinae | Wieh I'd Known Bafara Ctartine An 11
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http://medium.com/
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Ecommerce Newsletters

REI
The recreational sports outfitters’ newsletter does
what many ecommerce vendors struggle to do,

promote good products with good content

SHOP ADVENTURES ﬁé\l CLASSES JOURNAL
coop

2020: anything but bland

Make 2020 one for the record books with an unforgettable adventure, From
Peruvian sunrises to seeing the northern lights in Iceland to rappelling down
Costa Rican waterfalls, we have active trips that break traditional vacation
norms.,

HAVE A UNIQUE YEAR ‘

InVision

A weekly digest of top performing blog posts

and a roundup of design links peppered with the

occasional competition, this is a modern and high

performing newsletter

D Inside Design

by InVision

Small steps,
Big changes.

8 axamples of Barry’s Bootcamy

inspiring fitness the same no

app Uls matter where yot
go. Here's how thy

doit

Check out these & examples

aof fitness app Uis that wil

5. fi hy
Q61 Your blood pumiping Lessons from the

impossive task of

UX writing explained in
UI'N MY GUADS? 5 F words

Experience in a super

designing a consistent

EOMPETIVE AUSIFY
Mot that F word. Or that one. Read on

for the five F words that make-or-break
TREAD LIKE BARRY Ut writing

F THAT

LINKS

Why do all
internet lifestyle
brands look the
same?

FOR GRAM'S SAKE

Scratch—A Ul Kit to
nourish your creativity
by InVision

The Scratch Ul Kit has all you need to
build & récipe bodk that would make

your grandma jealous

26
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https://www.invisionapp.com/blog
https://www.rei.com/help/subscriptions/rei-email.html

Ecommerce Newsletters

Shopify
Whether you are a regular user of Shopify or not,
their newsletter is a useful and practical mix of

advice, industry news, and interviews

) shopify

FORUM TQPIG OF THE DAY

What you would add or change on this
landing page?

What would you add/remove or recommend on this page to Increase
conversion rate?

Join the conversation

MORE FROM OUR FORUME

If you could give an ecommerce newbie one piece of
advice what would it be?

Join the conversation « 2 REPLIES

Is affiliate marketing the most cost effective and efficient
form of marketing?

Join the conversation » 10 REPLIES

INTERESTING FACT

Did you know Yoda was almost played by a monkey in
the original Star Wars movies?

Here are 7 Star Wars (uotes Made Hilarious by Replacing Words so
Entrepreneurs Can Relate

eMarketer
For daily briefings on all the
Ecommerce news work covering, and for the

latest tech news the new eMarketer Tech

@eMarketer DAILY P

eMarketer Webinar: Pushing Past Funnel Disruptions

Adapting to a New Wave of Cautlous Spenders

ed content presented by Merkle

Media Buyers Are More Pessimistic About Future
Spending; Disney+ Hits 50 Million Subscribers

Most 118 adverticers had started holding back their spending due to the
coronavirus pandemic in mid-March, expecting to make deep cuts in (2. But early
April research suggests those cuts may be worse than previously anticipated.

During e [irst week of April, research firn Adverliser Perceplions [ielded a
second wave of its survey of advertisers and agencies in the US about the effects of
the pandemic on their spending plans. The first wave, conducted between March
17 and 20, fomd that ahant seven in 10 respondents thonght thara wrnld he a
“major impact” on Q2 ad spending. That share rose to 86% of respondents two
weeks later.

Which Quarters Do US Agencies and Brand
Marketers* Anticipate Will Be Impacted Most by
the Coronavirus Pandemic?

% of respondents, Q2-Q4 2020

Wave 1 (March 17-20)

Wave 2 (April 1-4)

B Major impact ll Moderate impact I Minor impact Bl No impact
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Customer Emails

Everlane Jins

This socially-conscious retailer offers curated A straightforward newsletter for the eyewear

looks using their products in a visually company, this email focuses on highlighting products
appealing newsletter while encouraging readers to come in to their store

JINS
EVERLANE

W TO GET STARTED

The Weekend Tee Dress, $30
The Cotton-Merina Crew, $60

Shop The Look Browse Our Frames

ver a variety of over 600 styles.
arting $40, lenses included.

Stay.In/

A
bly'casual. Effortlessly cute. We lock forward to helping you with Ny
makestaying in a little easier. any of your optical needs. B

Welcome to the JINS Family!

' Pick Your Lens
L As promised, here's your 10% off code:
es include free clear single vision
NL-EKK6-NETG | thin lenses for strong prescriptions
it, Anti-Glare coatings included.

Toms and Cangitions

HERE'S WHAT WILL ’

GET YOU STARTED AT JINS

SHOP LOUNGE Upload Your Prescription

ot options! Add prescription
:::::p:::o:: 1 o ‘ :ieckfut, email it later, or we
Shap-The Look We want to help unlock the potential to an call your doctor for you.
10 explore your personal style with prescription plrefis Sexpiae  Emta=0eK )
Four looks we're living in right now. glasses and sunglasses. Whether itd be our
blue light blocking |INS SCREEN lenses, or

magnetic clip on sunglasses and glasses in

COLLECTIONS TO
3ET YOU STARTED



https://www.jins.com/us/
https://www.everlane.com/

Customer Emails

Home Depot
Offering DIY tips and instructions, tool
recommendations, and project ideas, this newsletter

is informative and a great way to showcase products

@mm
w0 get more done.

Appiances  Dath  Plumbing Repair Stevage & Organization Senart T700 Laven Mairrienance

YOUR GUIDE TO FIXING A TOILET

5 Common Issues & How to Solve Them

Pan ] \“
vl
N
How To DIY Repair
Quiet a Noksy Ceiling Fan, Fix a Garbage Disposal,

TRNAIC UNARE RBAIMTEMARMDNE

Unsplash
The image sharing platform sends out both a weekly
and monthly newsletter, the former with a selection

of curated images and the latter with partnership updates

The best new photos
released on Unsplash

Hey Katherine,

Every day photographers release thousands of
new, beautiful photos on Unsplash. Here's a few of
our team’s favourites from today:
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https://unsplash.com/
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Opening Act National Wildlife Federation

This newsletter showcases events, educational By sharing educational articles that include a
information, and news from the students they serve prominent CTA and promoting running contests, this
while encouraging donations to support their programs newsletter boosts engagement beyond the email

30 REASONS TO JOIN OPENING ACT FOR 30 MINUTES TONIGHT!

TAKE ACTION

DUR CORE WALUES LHOWINT WP, WEG, AND-IN0, LISTENING. REFPECTING, EMPOWERING. INCLUTANG]

POSITIVE YOUTH DeveLopuenr

AR YOUR PAJANAS
VOU CAN W oF GUPFORTERT

OUR DEDICATED COMMRNTTY
ANTHONY RAMOZ CUMMER ARTE & LEADERSHIP CONSERVATORY

OFENING ACT'S ALUMNI NETWORY

QTUDENT LEADERSHIP COMPANY FUN FOR THE WHOLE FAMILY

SROW YOUR KTDS WHAT CoMING TOBETHER I DIFRCULT Tivgd Lodis e

Y LEDH
NN y 4 ALUMNI PERFDEM, ceg
LAUGH = REASONS TO JOIN
i OPENING A R l
Rasii et HOPE
MINUTES TORIGHT ]

FE ENTERTAINERI ZHOW, DON'T TELL TAMES WOWRDE 10LEHATT
ASH KADW kg

ST PARTNESING WYC FUBLIC SCHODLY

R AR OF OFENWSD ACT ——
20TH YEAR OF D OUR FIRET MIDDLE SEH00L FRbaraw

0+ STUDENTS ENCASED

JUR INCREDIILE TEACHING ARTECTS

ARTE ARE WORTH F

ACT 2 FELLOWS P

4 DIGTRICT 79 GITES Katherine,

10 PARTNERIN ATVEEINE g
STUDENT Pegy A GPECIAL APFEARANCE BY SUIV'E e
*IHURENT PERFORMANEES ORTER - =, D
NCE BILLY PORTE Imagine there was a law that would save thousands of acres of crucial habitat
¥ 0 e e S0 See image:, cli T for monarch butterflies, a species that has suffered a catastrophic decline over
Jain Billy Porter, Anthony Ramos, Aja Naomi King, Jamas Monroe Iglshart, Kenny the last 20 years.

Leon, and mary mare i
But it wasn't enforced.

Urge the Environmental Protection Agency to enforce protections of the native
grasslands that provide monarch habitat.

Monarchs need milkweed plants to breed — it's the one and only host plant for
monarch caterpillars, plus it supplies nectar for adult butterflies.

Milkweed grows abundantly in native grasslands in the Midwest, but that
habitat is disappearing faster than any other ecosystem in North America.

There's so little native monarch habitat left. These fragile butterflies can't
survive without a place to breed.

TAKE ACTION

Monarch decline is an indicator that there is something wrong in our shared

environment. Do we really want a world without monarch butterflies? 30

You can help reverse the decline of the monarch by taking action today!

SHOW UP to YES, AND!

Thank you for all you do for wildlife and our natural world.

ARl e R Y g e et b s



https://www.nwf.org/
http://openingact.nationbuilder.com/newsletter

ALS Therapy Development Institute Habitat for Humanity Local Chapters

ALS TDI, famous for their ice bucket challenge, Habitat offers local updates and community members’
encourages readers to start their own fundraisers and stories as well as opportunities to volunteer, build,
shares research that is funded by their subscribers, and donate

along with community (and virtual) events

ﬁ Habllﬂ for Humanity

Greater Bos

A LS "I am grateful...very grateful.”

THERAFY DEVELOPMENT

INSTITUTE

Khatisia applied to Habitat Greater Boston as a single mother of
two. Thanks to your support, five years ago, she was able to
purchase a home of her own to raise her children.

¥ Habltady

Greater Bostrr

Virtual Programs and Events that Fund ALS Research

Due o the rapid spread of COVID-18, and the need for soclal distancing, ALS
TOI has developed some new (and revamped) evenls and programs 1o connect
wilh cur commundy and fund ALS research!

Leam more about how you can get invelved and fund ALS research from home

“You made my dream possible. | had been looking

Virtually Fundraise for ALS Research Now! forward to owning my own home for a long time. My
kids and | are happy. | am grateful... very grateful.
When | first started looking for a home, the cost of
buying, the down payment... | wasn't able to afford all
of that. Back then, my daughter was in middle school.
Now, she's in college. You helped make this possible.”

Ride in the 2020 "My-
State Trek"

Check out the

newly revamped Trly-State
Trek! The My-State Trek offers you
an oppartunity to ride “with® us.
wherever you are, Please regisier io
“join” s for the My-State Trek

Khatisia Goode-Habitat homeowner since 2013

SaM more heae,
Habitat for Humanity Greater Beston received a 4-star = — * ik
Play Virtual rating fram Charity Mavigatar, America’s largest and [ GHARITY "!:’_f"’“”"
> i most-utilized independent evaluator of charities!
Community Trivia
ALS TDI HOSTS

VIRTUAL COMMBINITY . wvoanosday Ape 8 200

TRI'IA' ALS TO! will be hesting a weekly
] wirtua! community trivia game! Join Habitat for Humanity Greater Boston

¥
a wonderful evening of trivia
240 Commercial Street, Boston MA 02109

617-423-2223

Leam more here,



https://www.habitat.org/
https://www.als.net/subscribe

HubSpdt Academy HubSpbt

Email Marketing
Free Certification Course

Email Marketing Software

HubSpot's Free Email Marketing tool helps

Whether you're a seasoned email marketing professional : :
businesses send email, nurture leads, and ac-

o ey e wankeiing, slen L for ALbtipels Emsl quire new customers. Marketers of any skill level,

Marketing Certification. With the ever-changing world of with and without design support can create

digital marketing, our email marketing course will help and send beautiful emails for free

you create and grow a successful email program.

Get started free

LESSON INSTRUCTOR

1 Understanding Email Marketing

Contart

Add content [
@

Creating a Contact Management and N e @ .
Segmentation Strategy R

i
3]
A

Sending the Right Email

Add layouts

Creating a High-Performing Email

I



https://academy.hubspot.com/courses/email-marketing
https://www.hubspot.com/products/marketing/email

